Shlrts books,
posters help
development
prOJects '

By EILEEN. McCARVILLE C N
B pecial to The Ogkland Press. -~ . :
.. - For those revved up about Woodward ‘
- -Avenue, Woodward Avenue Action”
" "Association offers an array of merchan-
dise bearing WA3 logos.
Featured are hats, shlrts tote.bags, . : T
coffee mugs, coasters, postersand an o
- historie book, “Cruisin’ the Original.”
‘There’s even stuff for kids and babies.
- - Original artwdrk showcases Detroit
memorablha and landmarks like clas-
sic cars, the Fox -
Theatre and more, -
Mo order mer- -
‘chandise, goto -
www.woodwardav-
enue.org and click
the link to the - -
. Woodward Store, |
Teshirts are - -
available in all -
sizes; both short
sleeved and long-
/sleeved. .
The ‘mercha.n-
dise “really brands. .
Wood asa
destination from-
"the cultural and historic side,” WA3'
.Executive Director Heather Carmona
‘ - said. “Tt really is a brand recognition .
i i . that conjures up an mag & kind of like

o ¢+ December, “This is:som tbmg thats
: being used to tell the unique story of
Detroit and a destination,” she added.
Funds from the purchases,are invested
 back into' WA3 and'go toward farther
_ business and eco: development of
the Woodward corridor, which stretches
.27 miles between Detroit and Pontiac
and -embraces Several communities.
Woodward was designated a Natmnal
Scenic Byway in 2002.
: “We're not making any money, sa:ld
! Carmona of the nonprofit or'gamzatlon. -
“We'te fueling further development.” . -
The-store is only one of the-activities
and programs-génerated by WA3. A list
‘of upcoming events, including the s
200th Anniversary Celebration, may be -
accessed through a second web site,
-www.woodwardavenue.us. There are
o 150 events throughout the year, -
Ty g;a:;n I?kn:tﬁ%gaﬁdémg Atl},x‘.: bﬁgeats The Oakland Press/JOSE JUAFIEZ .
and Eatg in Ponnac, and the Jazz Fest _Heather Can'nona, executive dlrector of theWoodward Avenue Acﬁon Assoclalion, shows some of the,

inDetroit. . . . Woodward-blanded merchandise. -
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